
 

Montreal, April 5, 2012 
 
Ms. Liz Shorten 
Managing Vice-President, Operations and Member Service 
CMPA – BC Producers’ Branch 
600-746 Granville Street 
Vancouver, BC V6Z 1G3 
 
 
Dear Ms. Shorten: 
 
Thank you for your letter dated February 28, 2012 (received at Telefilm Canada via 
email March 29th). 
 
Telefilm shares your commitment to support the creative industry, and we are 
determined to see it thrive and succeed. 
We appreciate your feedback on the new industry-supported Development guidelines. 
We are pleased to report that as a result of Telefilm’s ongoing cross-country 
conversations, we have already started addressing some of your concerns. 
 
Determining eligibility 
Firstly, Telefilm has established an internal protocol to review project and client 
eligibility questions. As discussed with clients at our recent Outreach sessions, these 
issues will be dealt with on a case-by-case basis. As always, Telefilm adheres to best 
practices for our internal processes – transparency and diligence are paramount.   
 
Thank you for your recommendations regarding expanding the definition of eligibility 
and simultaneously decreasing the development amounts. It is too early in the new 
process to determine with certainty the possible effects to the pipeline, to demand, 
and to our clients, however Telefilm will monitor the impact of the new program. This 
is a new approach, and we welcome opportunities to improve it, always keeping in 
mind our mutual goal of creating more demand for Canadian films on all platforms. 
 
With regards to grandfathering projects, I refer you to our website where this has 
already been defined. In addition, we’ve gone a step further to help our clients in the 
application process; we now have an online List of feature films for eligibility 
purposes. 
 
Committed to diversity 
With regards to diversity, Telefilm prides itself on the strides made to ensure the 
presence of a diversity of voices in our cinematic storytelling portfolio. As a cultural 
federal agency, promoting diversity has always been, and continues to be, a core 
value. We are proud of the successes of our content creators in telling their stories 
from their uniquely Canadian perspective. You may review our activities in our annual 
report.  
  
 
 

http://www.telefilm.ca/en/funds-and-programs/development-program
http://www.telefilm.ca/files/fonds_prog/List-of-Feature-Films-for-Eligibility-Purposes_2012-2013.pdf
http://www.telefilm.ca/files/fonds_prog/List-of-Feature-Films-for-Eligibility-Purposes_2012-2013.pdf
http://www.telefilm.ca/en/telefilm/corporate-publications/annual-reports
http://www.telefilm.ca/en/telefilm/corporate-publications/annual-reports


 

Regional support 
Productivity and success in the regions are of the utmost importance, as we all know 
that national and international success begins in the regions.   
 
In terms of regional commitment, Telefilm has remained fairly consistent. In particular, 
I can assure you that our commitment to supporting development activities regionally 
has not changed. Furthermore, over the past five years, we have supported between 
5 and 7 projects per year at the regional level in production.  
 
As you are aware, the financing environment for independent production, while never 
easy, has been increasingly difficult. We too are concerned with regard to the recent 
fluctuations in the number of productions originating from British Columbia, 
particularly those at the national level. As an example, in the past two years projects 
were not able to successfully close their financing notwithstanding a firm Telefilm 
commitment at a significant level.  If these productions had proceeded, there would 
not have been the variation in support you refer to. 
 
This speaks to the challenging landscape where Telefilm is but one participant in 
bringing together the resources needed to better support production. However, our 
team is working closely with our clients, and other potential partners and 
stakeholders, to help stimulate greater interest in projects from B.C. We all want to 
see production in B.C. thrive.    
 
Looking ahead 
Despite the challenges we face, I remain optimistic about the future.   Telefilm is 
taking the lead in terms of finding innovative financing solutions.  The recent launch of  
our new micro-budget production pilot program – a new source of support for 
emerging talent leveraging digital technologies – as well as of our new private 
donation fund – are two such examples. And of course, there is our ongoing work to 
improve our other programs making them more efficient and client-focused. 
 
Maintaining productive relationships with all our stakeholders is a priority. As you 
know Liz, Telefilm's door is always open. I look forward to continued discussions and 
thank you for taking the time to share your thoughts with us on these important 
issues.   
 
 
 
 
Carolle Brabant 
Executive Director 


